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Sake Tasting Event

Host Matt O'Hayer / Ken Meyer
When Friday, September 10 at 7:00 PM

Where Austin Proper Hotel
600 W 2nd Street
Austin, TX 78701

Ken Meyer :I:*E 1@% Message From Host

Matt O'Hayer and Ken Mevyer cordially invite you for a Sake Tasting Event hosting by
Navi8 at the Proper Hotel.

We would like to share insights and understanding of the many different types of
Sake in Japan.

Together with you we hope to discover the right flavor and type of Sake for the US.
Come join us for a fun evening as we explore Sake.

*Navi8 is a new company established in Japan as a bridge to navigate between
Japan and the United States.
Navi8's first project is to create with Matt O’Hayer original sake to meet the needs
of the US market. -
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Arnold Schwarzenegger

for many years. We love the
dles, and you and your amazing

s in Japan.

Maria and I have enjoyed your terrific creatiog
smells that fill our home from your fantastic
products are certain Lo win over many more

and healing has not only been a great
. Whether through massage

Milena, your life-long passion for helpj;
. you help many live happier and
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Again, we con; g of this new chapter in your career,
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HIROSHIMA MOCA
ENTERS A NEW ERA
THE JAPANESE CITY'S MUSEUM OF CONTEMPORARY ART
REOPENS AFTER AN EXTENSIVE RENOVATION AND EXPANSION
Today in Hiroshima, Genbaku Dome (the UNESCO
World Heritage Site in Peace Memorial Park) and the
Peace Memorial Museum draw visitors from all over
Japan and around the world—many of whom take
train from Kyoto or Osal
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Wagyu is totally different from Japanese beef. Wagyu is the name given to only those

breeds of beef in Japan that meet certain requirements and are limited to only four

breeds. All of these must be purebred cattle, and the continuous improvement of the

breed for eating meat has made it popular both domestically and internationally.
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