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Ken MeyertVital FarmsglZ&EMatt O'Hayerz/hA MCWhole Foods Market”)L1—
JVBZE, Super Coffee CEO. #&J7> RCEOEFH . F—Y > Z2EHIHERFHE.

Sake Tasting Event

Host Matt O'Hayer / Ken Meyer
When Friday, September 10 at 7:00 PM

Where Austin Proper Hotel
600 W 2nd Street
Austin, TX 78701

Message From Host

Matt O'Hayer and Ken Mevyer cordially invite you for a Sake Tasting Event hosting by
Navi8 at the Proper Hotel.

We would like to share insights and understanding of the many different types of
Sake in Japan.

Together with you we hope to discover the right flavor and type of Sake for the US.
Come join us for a fun evening as we explore Sake.

*Navi8 is a new company established in Japan as a bridge to navigate between
Japan and the United States.

Navi8's first project is to create with Matt O’Hayer original sake to meet the needs
of the US market.

| =4 : NAVI 8

% | 1% : LA JETRO

4 =15 : PROPER HOTE AUSTIN
SEEBEH TAARDEROAK
HOZAMIIBE, 20F&880
DOEARBEDERMHLEAE, StBA%Z

. 1ol

7tWhole Foods MarketglttED
Ken Meyerz Bl IR e BASE A
HASHENAVISZES T .




.::: - s 0 C Cl (J ’




MEEES#H KADO (Los Angeles) S1IRXAAF1IRELI NS IVD

g Ao y %ﬁﬂmﬂlﬁmﬂl Al i

_LODLOS FelizZU7(CHD. 1H 1OOEH1?{J:0)JL._tLj-%;%5tAX 5
mICCIEDDERTEEITO TS,




S22 b TESZL

hiZAEHN,ST OE—>3 >, BRBHABERET

*E%%EU/ZFV?Tﬂm—Fﬂbii

P R=IFAIUB—F RIGRBASE :

P EsAcEmeaRE. 1 KESUT - ¥

: R EFEEOMEBE-—X% 1 HBEBE--XlHok : ; ~ B , N Yy

5 . 53] TEPAYITT 1 FUA> - ﬁmﬁ%%WM§¢ : I i~ ~ | 2 » &

-------------------------------------- - NN NN NN NN NN NN EEEEEEEEEERS E - - | ':A 1 i _i 4 ..
‘ : Epe— : R 25w Tht
: 5 SRERBORESE :
." llllllllllllllllllllllllllllllllllllllll .." “‘. --------------------------- ", 5 jﬂmﬁbij "
SNSTOE—>3> T FSANIATY
P RRORMIGARVES OBt
: ZITWE T, ZEERCHEND :
P BRI ILISH—ORMEME
T IR EICKDIERILERZEITVWET :
: THE JAPAN MEDIA
.......................................... ,.‘ DB RT - ME. BaRBEATE
}\UU‘J l\tl/jj O€—>3 : ZREBCREANCHBNIDAT 1

: The Japan MediaZziEE,
=:th e S e bbe

JNUDw RO MY TRA—-H 1t —
ERTHCECLD. HRED] -,’ua$7&}%37/9)b773//0 .

HEENBHOFEBEIEZIER I rervsessessessessesssnsensnas
THIENTEET




OBAF3% / MIREREND 05 1 —XREH

HEEEHKIZT ZIREHES KEIRIEHIAERE(2022-234F) T—RAFATH ) —
TMilk Street®
DyEIIISAT
BRERIOE-

KEWEL OEH - RIS RO BRESFHRD

EAYENEAT), AN SE R R, i;%"jj;“; 14
LT breoms
XTI

B> I35 20TV b ayT TOTANRSE
-BARBIFP>IZ1IZF(TOMRIOE—S3>. N—TY
F1JUY—F, SNSIBHRFE(E

-Milk Street7y+>J 3 ATOERERTOE->3>
2171,

X717 e HEH

LEFIXES :ﬁﬁ%_—z@Z(b(uﬁﬂﬁbk%ﬁtfiﬂﬁﬁﬁivEﬁ»%éﬁﬂtﬂ%§§§$¥(2022 -234F)

KETORMREMEZTL. AREZETOEVEEROTOE-S
I RUIRESBIEEITV. EmEBA RIS,

HEsRELT

AT T BB,

NI 1D JOE-33VEXAZ1-FFE

H>I5>3 20t LI M avT TOTAMNRGE
AFTATEEFUZECTOT A MRGE

NY NOW(Deco
Boko)Emit &

J-2ARL—23> { A(J

&)

-BARTr>IZIZT(TORRIOE-23> . N—TvT1>JY 2 Fi
H—F. SNSIBEHRRAIS = e
-NY NOW(Deco Boko)ADE@EFRENA Y7 —35 i = . S
&1, .  mmEaw
ATATRFEBDECTOTAMERTE (> I>H—SNSIERR= AT (T EL BB

® « S



OBAF3% / MIREREND 05 1 —XREH

HET / REPEFREEEREEE/+iA2EALERSSE0RFERT
BURTIVICH I BEEEFERE(2022-234F)

RREMEEMTEEL TV /T ZERUE
t/+REE%Z. LAOK > RIUYArt Districtlc
JEEXPDRREEASI A )LikT LI Kensho Ryokan |
NRIEU T, Ei =700,
S51ZOEERENTY 7 —NeiT0\., EamibAmIIT
=R ER DR 2 Tz,

LBR JVAY7P— | KEATATPDFvAT1>9 (20234F)

nnnnnnnnn

G7REEL THBNIFRRFEELZITILBIEN.
G7BMEEAT (7 HIBEET BT LAY T — %1701z,
WA (IRE AT A T DFV AT %470\
[Traveler ]I COOL HUNTING |08 #k(CEE STz,

HIROSHIMA MOCA
ENTERS A NEW ERA
THE JAPANESE CITY'S MUSEUM OF CONTEMPORARY ART
REOPENS AFTER AN EXTENSIVE RENOVATION AND EXPANSION
Today in Hiroshima, Genbaku Dome (the UNESCO
World Heritage Site in Peace Memorial Park) and the
Peace Memorial Museum draw visitors from all over
Japan and around the world—many of whom take a
train from Kyoto or Osal
yet, there's so much more to see in the city, includin,
the recently reopened Hiroshima City Museum of
Contemporary Art (MOCA), Read More
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Wagyu is totally different from Japanese beef. Wagyu is the name given to only those

breeds of beef in Japan that meet certain requirements and are limited to only four

breeds. All of these must be purebred cattle, and the continuous improvement of the

Warm Japanese Beverages

breed for eating meat has made it popular both domestically and internationally.
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