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Sake Tasting Event

Host Matt O'Hayer / Ken Meyer
When Friday, September 10 at 7:00 PM
Where  Austin Proper Hotel

600 W 2nd Street
Austin, TX 78701

Message From Host

Matt O'Hayer and Ken Meyer cordially invite you for a Sake Tasting Event hosting by
Navi8 at the Proper Hotel.

We would like to share insights and understanding of the many different types of
Sake in Japan.

Together with you we hope to discover the right flavor and type of Sake for the US.
Come join us for a fun evening as we explore Sake.

*Navi8 is a new company established in Japan as a bridge to navigate between
Japan and the United States.

Navi8's first project is to create with Matt O'Hayer original sake to meet the needs
of the US market.
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